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Working with over 25o luxury brands and 
thousands of jewelers worldwide 





Ȱ/ÖÅÒ 95% of consumers 
buy something else than 
what they came into a 
ÌÕØÕÒÙ ÓÔÏÒÅ ÔÏ ÂÕÙȱ 

 
                Pam Danziger 
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The 5 Different Strategy Types 
 of Signage 



Always start with an Objective in mind 
for effective Signage 



INFORMATIONAL  STRATEGY 

Ȱ'ÉÖÅ ÍÅ ÔÈÅ lowdownȱ 



DIRECTIONAL  STRATEGY 

Ȱ3ÈÏ× ÍÅ the wayȱ 



PROMOTIONAL  STRATEGY 

Ȱ7ÈÁÔȭÓ ÙÏÕÒ special offer ȱ 



ASPIRATIONAL  STRATEGY 

Ȱ)ȭÄ ÌÉËÅ ÔÏ be ÈÅÒȱ 



MOTIVATIONAL  STRATEGY 

Ȱ,ÅÔ ÍÅ see thatȱ 



Most signage in Jewelry stores is Motivational Signage 
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Signage Strategy  
þHot Tipsÿ  

 
!Ì×ÁÙÓ  ÓÔÁÒÔ ×ÉÔÈ Ȱ3ÉÇÎÁÇÅ /ÂÊÅÃÔÉÖÅȱ ÉÎ ÍÉÎÄ 
       It will be easier to make  them effective 

 
Remember the 2 second rule 
       Think like a billboard 
 

Budget for frequent change-outs of visuals  
to show fresh looks to staff and customers 
         Use funding from vendors where possible 

         



Ȱ0ÕÔÔÉÎÇ ÔÈÅ wrong sign 
in the wrong place  

is about as effective as 
putting it in your  

garage ȱ  
 
 

 
           Paco Underhill 
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Signage  
Messaging Zones in a 

Jewelry Store 



Window  
first surface  



Window  
second surface  



Window  
behind the glass  



Walls  


