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THE IMPORTANCE OF GREAT SIGNAGE

NEARLY & IN (/76%) CONSUMERS
A STORE

ALMOST 7 IN (68%) CONSUMERS
A PRODUCT OR SERVICE

OUT OF 4 CONSUMERS HAVE
ABOUT A STORE

OUT OF 3 OF CONSUMERS BELIEVE THAT A STORE’'S
OF ITS PRODUCTS OR SERVICES

(MISSPELLING, POORLY-MADE)
52% OF CONSUMERS FROM ENTERING A STORE

SOURCE: PRINTING IMPRESSIONS



O/ OB of consumers
buy something else than
what they came into a
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The 5 DifferentGtrategy Types
of Sighage



Always start with arobjectivein mind
for effective Sighage
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DIRECTIONAL STRATEGY
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MOTIVATIONAL STRATEGY




Most sighage in Jewelry storesh®tivational Signage
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i Signage Strategy
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It eaS|er to make tHem effective

| 'Rememberthe ondr"k —

Think lRe a billboard =4+ .4 _
- g

Budget for frequent changeo'utsi)f visuals

to show freshlooks to staff and customers
U§e fundmg from vendors Whete possible




LHE NATIONAL BESTSELLER
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00 O O O Evioy signE A
In thewrong place
IS about as effective as
putting it in your
garageo

PacoUnderhill
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Sighage
Messaging Zonem a
Jewelry Store
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Window
first surface
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second surface
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MIKIMOTO

Window

behind the glass



WENES



